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Delta College recruitment identity and messaging standards

Overall goal

Position Delta College as a top choice for higher education in the Great Lakes Bay Region. 

 

Target audience

High school students age 15-19 years old. 

Secondary audience

Prospective adult students age 19-45 years old.
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Overall messages 
• Go ahead. Imagine your dream job. We’ll help you get there. 
• Think big. Think Delta. 

Emphasize

Top college: 
 • Institutional awards, recognitions and affiliations

Value:
 • Quality education
 • Affordable cost

Faculty and support:  
 • Passionate, highly-qualified instructors
 • Faculty are here to teach and they’re really good at it. 
 • Free resources to succeed

State-of-the-art: 
 • Major renovations in health professions and tech trades
 • Regular technology and facility upgrades

Options: 
 • 150 programs
 • 100+ transfer options
 • Convenience - Day, evening, weekend, online and Centers

Involvement: 
• Student clubs
• Athletics
• Study abroad, etc.
 

“You can think big, but you don’t have to pay big.”

Messaging recruitment identity and messaging standards

“Delta’s Ranked in the top 10% of all community colleges in America.”

“You’ll become part of a family. We all take care of each other here.”

“Learn with state-of-the-art technology and gain hands-on experience.”

Should include student testimonials or quotes.  
Should include facts and features to support claims.

“You love options. We have tons of them.”

“What’s happening at Delta? Tons!”
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Photography
All photography should feature real-life situations of Delta 
College students. Photos should be candid, shot with a 
shallow depth of field, interesting angels, with great emphasis 
on composition. They should look collegiate and represent 
the great work that is done at Delta. 

Stock photography is strongly discouraged.

A few photo tips: 

One way to make your photo ‘real’ 
is to capture the moment. You can 
also add a different perspective to 
make it interesting.
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Color Pallet
Primary color

The Delta College green should be used dominantly 
in all applications. 

PMS 3425

Tertiary colors

These colors can be used sparingly as accent colors but should not be used dominantly in any application.

Secondary color

The Delta College light green can also  be used 
in all applications. 

PMS 360

PMS 285 PMS 7417 PMS 1925

PMS 143

Other color builds include: 

HEX #: 00704a 
CMYK: C=100, M=0, Y=78, K=42 
RGB: R=0, G=112, B=74

Other color builds include: 

HEX #: 7ac142 
CMYK: C=60, M=0, Y=100, K=0 
RGB: R=122, G=193, B=67

PMS 321PMS 2592

Other color builds include: 

HEX #: 0071ce 
CMYK: C=90, M=45, Y=0, K=0 
RGB: R=0, G=122, B=193

Other color builds include: 

HEX #: f1563f 
CMYK: C=0, M=82, Y=80, K=0 
RGB: R=241, G=86, B=63

Other color builds include: 

HEX #: f2af32 
CMYK: C=0, M=35, Y=85, K=0 
RGB: R=251, G=176, B=64

Other color builds include: 

HEX #: 9325b2 
CMYK: C=60, M=90, Y=0, K=0 
RGB: R=127, G=63, B=152

Other color builds include: 

HEX #: e30450 
CMYK: C=0, M=100, Y=55, K=0 
RGB: R=237, G=21, B=86

Other color builds include: 

HEX #: 008998 
CMYK: C=100, M=0, Y=91, K=23 
RGB: R=0, G=140, B=153
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Typography

Trend Slab One
(with -50 tracking applied)

Headline fonts:

Myriad Pro Light

Learning Curve Bold

Body Copy: Myriad Pro Light 

Size 10 with 12 leading

Use Myriad Pro Regular for reverse copy,  
bold and other emphasis.

or

or
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Copy, copy tone and writing style
Copy tone

Friendly. Short. Succinct. Fun. Engaging. Personable. Authentic. 

In all communication, support the overall message with the copy. Show 
how Delta College understands our audience, including their needs and 
issues, but make it fun and engaging at the same time. 

Don’t use institutional-type language, but a conversational tone and feel. 

 
Writing style

Delta College follows the AP style guide. 

(Some variations do apply. See the Delta College Marketing and Public 
Information department for a list of exceptions.)
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Graphic elements and design guidelines
• Use large photos with small blocks of copy.  

• Use typographic design solutions to emphasize headlines.

• Use background patterns to create interest. 

• Use large margins and lots of white space to bring 
emphasis to Delta’s main messages. 

• Use infographics to reinforce messaging.

• Use quotes and other facts and features liberally. 

path here.
Find your
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Think Big.
We know that Deep down, nestled in your brain is an imagination  

bursting with big dreams. You can realize them here. 

“Every single professor I’ve had here at Delta took the time to remember my name and be available to help me.” 
– Jessica Sierocki
 Hospitality Management Transferring to Northwood University

 Planning a bright future. 

6. You’ll become part of a family. We all take care of each other here. 

Pursue your dreams, just like Jessica. 
She’s training to be a dental assistant. For someone who’s always loved going to the dentist, it’s perfect. 

Plus, she can finish her program in just two years, start to finish, and have a great job when she graduates.
“Employers are always calling, wanting to hire our graduates. I often don’t have anyone to recommend; they’re all working,” says Pam Smith, Delta College Dental Assisting Program Coordinator. It’s a great problem to have. 

Getting you to your dream job,

Delta has 150 programs and 100+ pre-approved transfer options. You’ll Find your path Here. 

that’s why we’re here. 
3.

“ I got a high quality education at an affordable cost. That probably helped me expand on my future more than anything.”
– Julian Winchell
 Pre-Pharmacy
 Transferred to Ferris State University
 Saving for his future dreams.

Jessica Sherwood, dental assisting student

“when you come to Delta, you can achieve anything you want.”

Go ahead. Imagine your dream job. 

“Delta makes you think big about what life can be. 
 There are so many people around you that can help you grow.”

– Aliesha Jones 
Delta College Student Athlete – Soccer Transferred to Saginaw Valley State University

 Future high school science teacher. 

We’ll help you get there. 

delta.edu  •  admit@delta.edu  •  989-686-9093 Think big.  Apply now.

Jessica Fehrman knows. She’s been involved in dozens of clubs, organizations 
and activities on campus, study abroad, and the list goes on. The options are 
endless and she took advantage of all of them. 
Because of Delta, she has tons of leadership experience, gained confidence and challenged herself to be more than she thought she could be. Now she’s 
transferred on, taking it all with her. 
You can do it too.

What you’ll find at Delta: 
Average class size: 16:1 | Professors with a master’s degree or higher: 95% | Number of programs: 150+ | Number of students: 13,500

1.
Delta is one of the best community colleges in the country. 

There are nearly 1,500 community colleges in America. Delta is in the top 10 percent, according to The Aspen Institute. That’s like having an Ivy League school in your back yard. 
You can take advantage of that. 

Our faculty are here to teach. And they’re passionate about it. They aren’t focused on their careers, they’re focused on yours. They want you to “get it,” and they go out of their way to make that happen. You won’t find that at other places.

8.

Delta College is an Equal Opportunity Organization, committed to excellence through inclusiveness and diversity. www.delta.edu/equity   17-071 (10/17)

List source: College Board Search. To remove yourself from this list call 989-686-9093.

1961 Delta Road 
University Center, MI 48710

delta.edu

NON-PROFIT ORG.
U.S. POSTAGE

PAID 
DELTA COLLEGE

Think big. Think Delta. 

Why Delta? Why Delta? 

Examples
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Delta College identity marks and logo use standards 

Delta College identity marks 

The Delta College identity marks include the Delta College logo, 
the Delta Pioneers athletics logo and the College seal. None of 
these Delta College marks should be combined with phrases, 
words or other logos. They should not be changed, recreated or 
altered in any way and should appear in their entirety. 

The Delta College identity marks should ONLY appear in the 
following colors: 

• Delta Green (PMS 3425, CMYK=100.0.78.42, RGB=0.112.74)
• Black
• White

Any variations from these specified colors is strongly discouraged 
and must be approved by the Marketing department prior to 
production. 

 

NOTE: Some departments within Delta College have an 
approved logo variation that includes the Delta College logo 
and their department name. If you would like this option for your 
department, please contact the Marketing department.
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Delta College identity marks and logo use standards 

Delta College logo use

The Delta College logo should be included on all internal and external print 
materials that promote Delta College or is a Delta College sponsored event. 

Logo size restrictions:  
The Delta College logo should NOT appear smaller than 1 inch wide.  
(Actual dimension are 1 in. x .3669 in.)

Space around the logo:  
The Delta College logo should have a 1:8 proportion. This means that when 
one inch wide, the white space around the logo should be 1/8 inch. If the logo 
appears two inches wide the space around the logo should be 1/4 inch wide. 

Borders and boxes:  
The Delta College logo should not appear in a box or be contained by a 
border separate from the rest of the layout.  

Logo and background photos and colors:  
It is allowable to place the Delta College logo on top of a color, pattern or 
photograph only when all parts of the logo are legible and clearly identified.
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Delta College identity marks and logo use standards 

Delta College secondary logos

It is allowable for departments, programs, centers and other areas of interest to 
have their own secondary logo when approved by the Marketing and Public 
Information department. 

These logos are comprised of the Delta College logo with their department 
name below using the following guidelines: 

• When the primary Delta College logo is 1.5 inches wide, the department  
name must be centered, 12 pt size, and 12 pts below the baseline of the 
Delta College logo. 

• Department names must appear in Myriad Pro Regular. 

• Both the primary logo and the department name must appear in the same 
color and follow all primary logo guidelines. 

Multicultural Center
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Delta College identity marks and logo use standards 

Delta College seal 

Delta’s seal should be reserved for official presidential use only.

All proposed use of the Delta College seal must be approved by the 
marketing department prior to production.
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Delta College identity marks and logo use standards 

Delta Pioneers logo 

The Delta Pioneers logo should be used on Athletics print materials, 
merchandise and other applications in which Delta College Athletics is 
represented. The Pioneers logo should not replace the Delta College logo. 



Have questions or comments? Let us know. 

Marketing and Public Information  
Office: B155 

Email: leannegovitz@delta.edu 
Phone: 989-686-9490

(1/2018)


